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U.S. Consumer Confidence 
 
After showing significant gains in April and May, the 
Consumer Confidence Index retreated a bit in June.  

The index, which is compiled by The Conference Board and 
based on a survey of 5,000 U.S households, stood at 49.3 in 
June (1985=100). That was down from 54.8 in May, but still 
ahead of the April figure of 40.8. 

Lynn Franco, director of the Conference Board's consumer 
research center, said the index "continues to imply that 
economic conditions, while not as weak as earlier this year, 
are nonetheless weak."  

She added, "Expectations continue to suggest less negative 
conditions in the months ahead, as opposed to strong 
growth."  
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Travel Pulse is a publication of LA INC. The Los Angeles Convention and Visitors Bureau.  Data for Travel Pulse was obtained from Smith Travel 
Research, Los Angeles World Airports, CIC Research, The Conference Board, TIA and the U.S. Department of Labor, unless otherwise noted, all data 
pertain to Los Angeles County.  For additional information regarding travel and tourism in Los Angeles, contact LA INC.’s Research Department at 
razmi@lainc.us   
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Disclaimer: 
This document is product of and compiled by LA INC. The Los Angeles Convention and Visitors Bureau. The 
information contained in this document has been obtained from various independent resources which are 
believed to be unbiased, reputable and reliable. However, LA INC. The Los Angeles Convention and Visitors 
Bureau does not represent the data contained herein to be definitive or free from error. The contents of this 
document should not be construed as a recommendation of particular policies or actions. Quotation and 
reproduction of this material is permitted with credit to LA INC. The Los Angeles Convention and Visitors 
Bureau. 


